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Market Overview (1/2)
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Market Positioning in Hotel PMS (illustrative)

Source: Research and Market

Hotel PMS Market Size Projection (USD billion)
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Lower total cost of ownership and remote management
enabled capabilities are key factors that stand out in
adoption of PMS (property management system) software.

Personalization in experience – expected to be among the
key differentiators as travel industry recovers – is likely to
be a technology-led push.

Significant expansion in the real estate sector, along with
increasing automation across industries, is another key
factor creating a positive outlook for PMS.

Globally, mid to large Hotel PMS Players:

The European market is characterised by a lot of high growth, PMS
players:

Over the years, market entry has been led by GDS (Global Distribution
System), Channel Managers, and Booking Engines to offer a complete
platform centered around customer experience.
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Market Overview (2/2)

Source: RateGain Travel Technologies (Draft Red Herring Prospectus)
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Global Travel Spend & Rising Online Share

Popularity of Online Travel Agencies (OTAs) in Hotel Shopping

While the entire travel industry came under the adverse
impact of pandemic-led restrictions, domestic travel fared
relatively better than international in the recovery process.

Between the segments of business and leisure, it is the
latter that fared better in recovery of travel spending.

With an accelerated digital shift, the mobile-based online
travel market has had the most remarkable growth – from
0.2% in 2010 to 47% in 2020.

Flights and hotels together hold the predominant share of
travel spend globally. The platforms used in this regard thus
gained significant focus.

Of late, OTAs are the preferred booking channels especially
for the hotels than flights.

The fragmented hotel industry and the superiority of OTAs
(relative to other channels) in aggregating content explains
such a trend.



Fundraisings of Similar Companies (1/2)

Company Duration

HQ

Short Description

Life House is a hotel software 
and management platform 
building proprietary products 
that aim to grow profitability 
and reliability for independent 
hoteliers.

Cloudbeds is a vertical SaaS 
business that creates cloud-
based hospitality management 
software that simplifies the 
working lives of professional 
property owners, operators, 
and employees.

Amenitiz is an all-in-one 
platform for the hospitality 
industry.

Guesty is a property 
management platform that 
provides end-to-end property 
management software for 
short-term rentals.

Apaleo is Developer of a cloud-
based hotel management 
platform designed to manage 
multiple properties in the 
hospitality sector.

Funding Till Date $100.4 million $248.4 million €7.3 million ($8.14 million) $114.5 million $5.3 million

Last Funding Round
$60 million – Series C Round 

(December-2021)
$150 million – Series D Round 

(November-2021)
€6.5 million ($7.25 milion) –

Seed Round (November-2021)
$50 million – Series D Round 

(April-2021)
€4.5 million ($5.02 million) –
Series A Round (March-2021)

Lead Investors



Fundraisings of Similar Companies (2/2)

Company Duration

HQ

Short Description

Limehome turns commercial 
spaces into stylish apart-hotels 
and operates them on their 
tech-platform for business and 
leisure travelers.

Mews is an innovative 
hospitality management cloud 
platform that empowers the 
modern hotelier to provide 
remarkable guest experiences.

Hotelchamp offers the leading 
marketing platform for the 
hotel industry, giving hoteliers 
the techniques and technology 
to improve their guest 
experience online and boost 
direct bookings.

Ariane Systems offers self 
check-in / check-out software 
and products for the 
international hospitality 
industry. 

Zaplox offers a complete 
mobile guest experience 
including mobile check-in, 
check-out and mobile keys for 
hotel room access.

Funding Till Date $42.4 million $41.6 million €4 million ($4.5 million) $10.9 million €5.5 million ($6.1 million)

Last Funding Round
€31 million ($34.6 million) –

Series A Round (October-2020)
$33 million – Series B Round 

(August-2019)
€4.5 million ($5.02 million) –
Seed Round (August-2017)

€3 million ($3.4 million) –
Venture Round (May-2015)

€3 million ($3.3 million) –
Venture Round (August-2014)

Lead Investors

Individual Investors:
Ronald Hans
Phillippe de Knijff
Jolanda Degen



Funding Leaders in Travel and Hospitality Technology Industry

Source: Crunchbase, GCA.
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Raised to Date:
Other Mega Funding Leaders

($1.2Bn)($3.1Bn) ($1.2Bn) ($1.1Bn)($6.4Bn)



Top M&As in Hospitality and Tourism Industry (1/2)

Source: KPMG Research, Global Data, GCA Press Release.

M & A Deals in Hospitality & Tourism Industry (2020)

Ann. 
Date

Target Acquirer
Deal Value

($MM)
Target 

Country

Dec-2020 1,200

Jun-2020 1,121

Dec-2020 430

Sep-2020 196

Oct-2020 190

Jan-2020 101

Dec-2020 90

Apr-2020 35

Aug-2020 6

Aug-2020 12

Share of Hospitality and Tourism M&A by Deal Volume (2020)

99%

1%

Total M&A 
Deal Volume : 

53,342  

98%

2%

Share of Hospitality and Tourism M&A by Deal Value (2020)

Total M&A 
Deal Value: 
$3,845 bn 

Other Industries

Hospitality and Tourism 
M&A 

Other Industries

Hospitality and Tourism 
M&A 



Top M&As in Hospitality and Tourism Industry (2/2)

M & A Deals in Hospitality & Tourism Industry (2021)

Ann. 
Date

Target Acquirer
Deal Value

($MM)
Target 

Country

Apr-2021 17,200

Jun-2021 6,340

Jul-2021 4,500

Aug-2021 2,700

Apr-2021 2,200

Jun-2021 1,580

Aug-2021 1,400

May-2021 817

Aug-2021 680

May-2021 610

July-2021 523

Jan-2021 450

Share of Hospitality and Tourism M&A by Deal Volume (2021)

99%

1%

Total M&A 
Deal Volume: 

54,273  

97%

3%

Share of Hospitality and Tourism M&A by Deal Value (2021)

Total M&A 
Deal Value: 
$5,106 bn 

Other Industries

Hospitality and Tourism 
M&A 

Other Industries

Hospitality and Tourism 
M&A 

Source: KPMG Research, Global Data, GCA Press Release.
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Potential Strategic Investors-EU

PMS Players Hotel Chains

Source: Crunchbase

Online Travel Agencies (OTAs)

Other Players in the Hospitality Industry
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Potential Strategic Investors-USA

Hotel Chains

Source: Crunchbase; VRBO, ORBITZ, Hotwire are subsidiarise of Expedia Group, Priciline and Kayak are subsidiaries of Booking Holdings, Inc.

Other Players in the Hospitality Industry

Online Travel Agencies (OTAs)

PMS Players
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Potential Financial Investors

Venture Capital Funds Private Equity Funds

Source: Crunchbase
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Niladri Paul
Founder & CEO
niladri@alchemy-research.com
+91 987 331 6505
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